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Diffusion of information

information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push
Passive push

push for the persons that choose to receive
Problem: the persons have to know

Active push
Push for the persons that have to receive
Possibility to ask to stop receiving
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Diffusion of information

information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push: Passive push
not referred or diffused, a web site is not consulted, it is 
confidential

paradox: on the Web to be known, diffused. 

developing, diffusing a Web site:  
Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

RSS feeds: Rich Site Summary or Really Simple Syndication
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information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push: Passive push
not referred or diffused, a web site is not consulted, it is 
confidential

paradox: on the Web to be known, diffused. 

developing, diffusing a Web site:  
Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

programs to register in the search engines 
• Top Dog www.topdog.com
• WebPosition Gold www.webposition.com
• SubmitWolf www.trellian.com
• NetBooster www.netbooster.com
• AddWeb www.cyberspacehq.com

Problem: Must know the existence of the feed

http://www.topdog.com/
http://www.webposition.com/
http://www.trellian.com/
http://www.netbooster.com/
http://www.cyberspacehq.com/


RRS Feeds
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information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push: Passive push
not referred or diffused, a web site is not consulted, it is 
confidential

paradox: on the Web to be known, diffused. 

developing, diffusing a Web site:  
Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

programs to register in the search engines 
• Top Dog www.topdog.com
• WebPosition Gold www.webposition.com
• SubmitWolf www.trellian.com
• NetBooster www.netbooster.com
• AddWeb www.cyberspacehq.com

purchase
position on certain search engines 
name of your competitor in order to reveal your publicity when the Net 
surfer scans for this name on an engine 

"hijackwares": techniques aiming at diverting the customer 
of a site where it is about to buy towards a competitor 
by using "pop up" 

Looking for feeds

http://www.lamoooche.com/
http://www.google.com/reader/

http://www.topdog.com/
http://www.webposition.com/
http://www.trellian.com/
http://www.netbooster.com/
http://www.cyberspacehq.com/
http://www.lamoooche.com/
http://www.google.com/reader/
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Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push: Passive push
not referred or diffused, a web site is not consulted, it is 
confidential
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Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

programs to register in the search engines 
• Top Dog www.topdog.com
• WebPosition Gold www.webposition.com
• SubmitWolf www.trellian.com
• NetBooster www.netbooster.com
• AddWeb www.cyberspacehq.com

purchase
position on certain search engines 
name of your competitor in order to reveal your publicity when the Net 
surfer scans for this name on an engine 

"hijackwares": techniques aiming at diverting the customer 
of a site where it is about to buy towards a competitor 
by using "pop up" 

Looking for feeds

http://www.lamoooche.com/
http://www.google.com/reader/

Reading feeds
http://www.google.com/reader/
Thunderbird
RSS Wiss (extension for Firefox): mémoriser
http://www.newsgator.com/
http://www.lamoooche.com/fiche-utils.php?appverid=6

http://www.topdog.com/
http://www.webposition.com/
http://www.trellian.com/
http://www.netbooster.com/
http://www.cyberspacehq.com/
http://www.lamoooche.com/
http://www.google.com/reader/
http://www.google.com/reader/
http://www.newsgator.com/
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Diffusion of information

information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push: Passive push
not referred or diffused, a web site is not consulted, it is 
confidential

paradox: on the Web to be known, diffused. 

developing, diffusing a Web site:  
Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

programs to register in the search engines 
• Top Dog www.topdog.com
• WebPosition Gold www.webposition.com
• SubmitWolf www.trellian.com
• NetBooster www.netbooster.com
• AddWeb www.cyberspacehq.com

purchase
position on certain search engines 
name of your competitor in order to reveal your publicity when the Net 
surfer scans for this name on an engine 

"hijackwares": techniques aiming at diverting the customer 
of a site where it is about to buy towards a competitor 
by using "pop up" 

Looking for feeds

http://www.lamoooche.com/
http://www.google.com/reader/

Saving feeds
RSS Wiss (extension for Firefox): mémoriser

Sharing feeds
OPML files
http://www.google.com/reader/

http://www.topdog.com/
http://www.webposition.com/
http://www.trellian.com/
http://www.netbooster.com/
http://www.cyberspacehq.com/
http://www.lamoooche.com/
http://www.google.com/reader/
http://www.google.com/reader/
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Diffusion of information

information is not confidential any more: it is a weapon
Information push

Active diffusion of selective information for targeted people

Information pull 
free and available information so that the "customer who seeks" finds "easily"

Information  push:  Active push
not referred or diffused, a web site is not consulted, it is 
confidential

paradox: on the Web to be known, diffused. 

developing, diffusing a Web site:  
Pages construction respecting what the search engines consider 
Buying and using specialized programs (referencing) to register the web 
site in the search engines (+100.000)

Client identification: those that have to be inform even if they do 
know that they have to be inform
• Advance email extractor

Push for them with the needed frequency
If external they must have the possibility to stop to receive
• Mail list controller



Web strategy
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